City of Hermitage Comprehensive Plan Update

Public Survey Summary (April-May 2018)

Total Responses = 337

Top Quality of Life Factors:

[ Education/Schools

[l Neighborhoods/Housing
Safety & Security

[0 Cost of Living

[ Job Opportunities
[l Shopping Convenience
[ City Services

Recreation / Open Space

Type of Development Wanted:

Retail Restaurant Recreational Industrial Ofﬁce M|xed Residential
(Lt Manufacturing) Use

Rated scale (7)

Guide Development:
cale (1)

|l

Protection of Natural Resources - 6.88

5

5.97

Redevelopment of Built Environment - 5.67

-5.20

[ Infrastructure - 4.15

Most Important for Future Development:

I Rated scale (13)

Job  Healthcare Education Business  Parks & Cultural Housmg

Creation  Access Opp Mix  Recreation Activities Choices
Top Housing Needs:
[ Moderate Income ($200-350k) [ Assisted Living / Disabled Housing

B Affordable (mid-low) B Luxury / Upscale ($350k+)

Senior (condos/carriage homes) [l Other (mixed use, $100-200k, incentives

[0 Multifamily (apartments) to rehab existing, short-term)

Spend Money On: Rated scale (10)

Improve Parks / Recreation - 6.39

bI

91

ment - 4.50

Improve Main Corridor Appearance - 4.40

4

pen Space - 3.67

Attract New Residents by: Recreation

Retail &
Restaurants

Technology /

Walkability City Center

Job Creation Taxes

Entertainment City

Lower Attract Businesses &
Industry

Promote the
Housing Options




What is Hermitage's identity TODAY? Lacks an

Great Cit
Vacant Suburban Area Servicesy Identity
Commercial
, Small Town
Retail & Raise a
Affordable  Restaurants ~ Shopping Safe Place Family
Center
Stagnant / Great Aging Great
Declining Schools Population Neighborhoods
What should it be by 20307 Progressive & Innovative
City Center
Great community with quality with identity

Active City with thriving

neighborhoods, walkability and and culture

vibrant commercial district busine‘sses, jobs,
entertainment for
Thriving, growing families/kids A hub between
community Pittsburgh & Cleveland
Healthy, walkable
Redefined as a leader in City with activities/ Wonderful place to live,
entertainment work, eat and shop

technology, a smart city

Demographics

If not, why do you visit Hermitage?

- 33% -

City
resident?

[ Shopping/Dining/Services [ Other
[l Work in the City [ Entertainment/Cultural Activities
Visit Family & Friends [ Own Business/Property in the City

[ Recreational Activities

Prefer not to say

How long Age: 65+ Under 18 Gender:

have you
lived here?

<5 years

18-34

6-10

20+ years years

Female

\11-20 years

L3650




